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Tsai-Shin Fong

The Persuasive Power of

Rhetorical Website Design
Marketing Loyalty in the E-Commerce
Environment: Rhetarical Concepts,
Methods, Implements
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An important issue related to e-commerce is what factors wil enhance
consumer loyalty to a website. To date there is not much empirical
research that has been conducted on loyalty issues in the Internet
:hopmng environment. The author demonstrates the importance of
dwmdomumamhunonummlwdlymmol
e is to p ¢ to come back often, and stay
Ionger. In fm muuamﬂuwnmmmddnw profits. The
that the more persuasive elements
mmmmoﬂmﬂwwghdnwwﬂﬁspiaydfhrwwun.&n
more loyalty wil be & iting in more freq visits, repeat
purchases, and wm"\u«ddmm referrals. This book amplifies
our understanding about the wisual impact of design elements on
website design and also offers online companies a model to create a
persuasive ste environment for online shoppers. This rhetorical
approach will help online gers and website desgs
make the best design, and operati isi for effective e-
commerce implementation.

Tsai-Shin Fong

Tsai-Shin Fong earned a PhD and two Master degrees in
the United States with a focus on digital media and

wisual communication. hm},nmllmondn
Who's Who among in &
Colleges. She is an expert in Web-design strategies, and
serves as a professor at FU-JEN University in Taipel,
Tiwan.
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The Persuasive Power of Rhetorical VWebsite Design (Paperback)
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Commerce Environment: Rhetorical Concepts, Methods, Implements (Taschenbuch)
von Fang Tsai-Shin (Autor)
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Warenkorh Tsal-Bhin Fong earned a PhD and two Master degrees inthe United

States with a focus on digital media and visual communication.
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1. {Loyalty.com) Ellen Reid Smith, HarperBussiness
~ The Four Things your Customer want to tell you
~ Keeping the Relationship Alive
~ New Tools Require New Skills
~ Managing CRM with Faceless Customers
~ Recognizing the power of the customer
~ CRM and profits : Making the case
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2. {World Wide Web Marketing) Jim Stern, Wiley
~ Chapter 6 : Web page Functionality-Be Kind to your users
~ Chapter 7 : Interactive is King

3. {User-Centered Web Design) John Cato, Addison Wesley

~ Design for use
~ Visual Design

4. {e-loyty) Frederick Newell, McGraw-Hill
~ Part2 Humanizing Digital Loyalty in an e-crazed world
~ Making e-loyalty a Reality for your Website
~ Critical Website Design factors and Some Great Examples

.82 2 puE 0 BRR ah R LR



9. >Rk Ri-pe FER )))

OCFAWF - EY XYArenp i i
1218 4 e s T4 L 2 AR E LR R R R ER
Bt RPN FEURF o

Zﬁﬁi%@ﬁﬁﬁﬁﬁ’%ﬁﬂg’ﬁﬁ TR B s RE
FaBARY M- Bk E T PR BH LT SR - y
3 BRI T I WRARE A N S e I R AR R







OO0




